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Clair McClure 
Lecturer and Internship Coordinator  

University of Georgia 

215 B Barrow Hall Athens GA 30606 

Phone: 843-442-1689 • Email: cinabne@uga.edu 

 

EDUCATIONAL BACKGROUND 

 

Doctorate of Philosophy in International Merchandising 

University of Georgia, Athens, Georgia 

Anticipated Graduation Date: May 2017 

Dissertation Working Title: Social Media’s Impact on Small Fashion Boutiques: A Convergent 

Analysis from Merchant and Consumer Perspectives 

 

Interdisciplinary Certificate in University Teaching, University of Georgia 

 

Master of Science in Textiles, Merchandising and Interiors focus area in 

Merchandising and International Trade 

University of Georgia, Athens, Georgia 

Graduation Date: December 2011 

Thesis Title: The Effects of Fair Trade Information in African Cultural Products on 

Consumers’ Affective and Cognitive Response and Purchase Intention 

 

Bachelor of Science in Textile Management concentration in Manufacturing 

Clemson University, Clemson, South Carolina 

Graduation Date: December 2009 

Cumulative G.P.A.: 3.43/4.0 

 

PROFESSIONAL EXPERIENCE 

 

Assistant Manager of Operations and Social Media Manager 

Madison Avenue Closeouts, Charlotte, NC, February 2012 – August 2013 

Assisted operations within an entrepreneurial wholesale apparel company; 

Acquired product from multiple sources, managed inventory, and facilitated selling 

to customers; Grew existing customer base; Established and organized original 

social media content using varying platforms such as Facebook, Twitter, and 

Blogger; Researched information for blog content relevant to specified target 

market; Promoted company campaigns through email software; Facilitated 

communication with customers in need of unique or specialized products  
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Fine Jewelry Sales Team Member 

J.C. Penney, Athens, GA, April 2010 - November 2010 

Handled the display and selling of fine jewelry items; Holder of the store keys and 

entrusted to manage the store safe; Responsible for counting diamond pieces to 

promote loss prevention; Monitored fine jewelry repairs and special customer 

orders 

 

Product Manager Living Way Entrepreneurship Group  

Living Hope, Cape Town, South Africa, June 2009 - August2009 

Assisted a group of South African women entrepreneurs operating a cultural handbag 

business; Product development with existing and new handbag patterns; Choosing and 

distributing fabrics; Controlled the quality of existing patterns; Facilitated the selling of 

products in support of the female entrepreneurs  

 

HONORS AND AWARDS 

 

Outstanding Teaching Assistant Award, University of Georgia, 2015 

 

Real Ledge Entrepreneurship Training, University of Georgia, 2015, $1,500 

 

Leadership UGA Cohort, University of Georgia, 2014 – 2015  

 

Emily Quinn Pou and Joe (J.W.) Pou Scholarship, University of Georgia, 2013, $1500 

 

Graduate Teaching Assistantship, University of Georgia, 2010 – 2015  

 

 

TEACHING 

 

Teaching Philosophy 

 My goal in teaching is to inspire students by taking the traditional classroom lecture 

and elevating it to include student involvement and learning beyond the course. The use of 

the flipped classroom and technology integration are only two examples of how I have 

approached my teaching philosophy.  If I can teach students how to be lifelong learners 

then they will be successful beyond the four years spent in college. Students should be 

confident as they approach future careers and experiential learning in the classroom is a 

key component to this preparation.  I believe strongly in creating an environment of unity 
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where in respect all opinions and life experiences are valued. I desire to see my students 

connecting, encouraging, and critiquing one another.   

 

Teaching Experiences 

TXMI 5900 Internship Orientation, University of Georgia 

Athens, GA, Fall 2015 – present  

Instructor of Record 

Prepare students with professional development tools needed for internship 

placement including resume and cover letter writing, professional dress, conflict 

management, expectations, and securing and succeeding in an internship; 

coordinate with approximately 25 industry professionals as guest speakers; secured 

future UGA internship partnership with Ralph Lauren and Dillard’s.   

 

TXMI 5910 Textiles, Merchandising and Interiors Internship, University of 

Georgia 

Athens, GA, Summer 2015 – present  

Internship Coordinator 

Supervised students in their respective internship placements; designed 

assignments and projects to be completed during the summer internship program; 

communicated with multiple supervisors in regards to paperwork and evaluations 

 

TXMI 4520 Apparel and Textile Economics, University of Georgia 

Athens, GA, Spring 2014, Fall 2014, Spring 2015, Fall 2016 

Graduate Instructor 

Re-designed the syllabus, lecture materials, and course projects to suit the needs of 

updated topics in apparel and textile economics; integrated Flipgrid technology to 

enhance the 4-Cs of student learning; handled all content delivery, grading, and 

classroom management over three separate semesters.  

 

TXMI 3210 Fundamentals of Fashion Merchandising, University of Georgia 

Athens, GA, Fall 2014 

Graduate Instructor 

Developed my own lecture materials, in-class activities, and exams; worked with 

supervising instructor to manage course projects and presentations; facilitated 

course content and teaching and learning activities  
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Teaching Development 

Using Technology in the College Classroom, University of Georgia, Spring 2016 

Course Design, University of Georgia, Fall 2015 

Real Ledge Entrepreneurship Teaching Certificate, Hilton Head, SC, Summer 2015 

Introduction to Computer Based Education, University of Georgia, Summer 2014  

College Teaching and Student Learning, University of Georgia, Spring 2014 

 

 

SERVICE AND MENTORSHIP 

 

Service Philosophy 

 It is paramount that service goes hand in hand with that of my other academic 

responsibilities. I have sat under the leadership and advisement of influential mentors and 

returning this to my department, college, and university is a great passion of mine. Through 

service opportunities I have worked with diverse groups, recruited incoming students, and 

advised successful scholarship recipients through the National Retail Federation. Service 

and mentorship is an integral part of my overall professional philosophy and goals.  

 

DEPARTMENT 

The Agency Student Organization, University of Georgia 

Advisor, August 2015 – present 

Oversee this undergraduate student organization which produces student led 

fashion shows, styling, photo shoots, and model casting; assist the executive board 

with advisory decision making 

 

National Retail Federation Advisor, University of Georgia 

Scholarship Advisor, February 2015 – present 

Act as the University of Georgia Advisor for the National Retail Federation by 

successfully nominating new students for travel scholarships to NRF events. Mentor 

and advise two individual “Next Generation” scholars. Organize a team of four 

undergraduate students for participation in the NRF “Student Challenge”. Oversaw 

this team reach the second round of competition scoring within the top 7 teams out 

of 34 entries.  

 

Fashion Merchandising Internship Program, University of Georgia 

Internship Coordinator, February 2015 - present 

Work directly with students to prepare them for summer internship programs. 

Coordinate with industry professionals seeking to recruit students to their 

company. Several new partnerships brought in under my coordination include 

Ralph Lauren, Dillard’s, and The Intern Queen.  



McClure 5 
 

Search Committee – Assistant Professor of Product Development and Design, 

University of Georgia 

Graduate Student Representative (Appointed), August 2014 – March 2015 

Served as the graduate student representative through the hiring process of a new 

position in the TMI department which including participation in search committee 

meetings, candidate visits, and review of candidates.  

 

Textiles, Merchandising, and Interiors Graduate Student Association, University of 

Georgia 

Vice President (Elected Position), August 2014 – May 2015 

Founding member of this student organization; responsible for writing the 

constitution and vision for the organization; coordinated with the other executive 

members to facilitate professional development and networking opportunities.  

 

Graduate Student Mentor, University of Georgia 

Peer Mentor (Volunteer), January 2011 - present 

Meet with potential and incoming graduate and undergraduate students; promote 

the TMI department to potential new students; guide students through the 

experience of being a graduate student at the academic and professional level.  

 

COLLEGE 

Prospective Student Liaison for TMI and FACS, University of Georgia 

Volunteer, Fall 2015  - present 

Work closely with the staff of the FACS Student Success and Advising Center in 

recruitment efforts for TMI across campus while participating in one-on-one 

meetings with prospective students and parents of incoming TMI students.  

 

Search Committee – Textiles, Merchandising and Interiors Department Head, 

University of Georgia 

Graduate Student Representative (Appointed), September 2015 - present 

Serve as the graduate student representative through the hiring process of a new 

TMI department head which includes participation in search committee meetings, 

recruitment of candidates, candidate visits, and review of candidates.  

 

Experiential Learning Panel, University of Georgia 

Panelist (Invited), November 2015 

Speak to an introductory FACS course about the opportunities for Fashion 

Merchandising Internships and professional development throughout their college 

career.  
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Family and Consumer Sciences Graduate Panel, University of Georgia 

Panelist (Invited), February 2015 

Connected with undergraduate students interested in the graduate programs 

available in FACS; able to speak with them about my experience as both a M.S. and 

Ph.D. student within the college 

 

Family and Consumer Sciences 2000 Final Presentation, University of Georgia 

Judge (Volunteer), November 2011 

Served as a judge for final presentations in an introductory course for FACS 

 

UNIVERSITY 

Graduate Student Focus Group, University of Georgia 

Participant (Volunteer), November 2015 

Provided feedback about professional and academic skills needed by graduate 

students to help them be more successful in future careers. This feedback will be 

used to develop future workshops and courses for UGA graduate students.  

 

Leadership UGA, University of Georgia 

Member (Nominated and chosen by Leadership UGA Committee), September 2014 – 

January 2015 

One of thirty members chosen to be in this university wide cohort consisting of third 

year, fourth year, graduate and professional students; participated in discussions, 

meetings, and tours about UGA’s extension, outreach, and leadership throughout the 

state of Georgia; took part in developing personal leadership initiatives 

 

Member of Professional Organization 

International Textiles and Apparel Association, 2014 – present 

ITAA Electronic Communication Committee 

American Collegiate Retailing Association, 2014 - present 

 

 

RESEARCH 

 

Research Philosophy 

 My current research is focused on understanding how small fashion boutiques 

harness the power of social media to promote and grow their businesses. I am interested in 

investigating this from the perspective of the merchant and their consumers in a mixed 

methods convergent approach. This will employ both qualitative and quantitative data 

collection and analysis. As I pursue a career with a greater focus on teaching I hope to 

approach more pedagogical research projects. In particular I have utilized several 
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technology integrations in fashion merchandising courses and have familiarized myself 

with an experiential learning entrepreneurship course which are both primed for future 

research.  

 

Summary of Research Interests 

 Social media and small business 

 Pedagogy in fashion merchandising courses 

 Entrepreneurship  

 

Conference Presentations  

McClure, C.S. & Seock, Y.K. (2015, March 5). Social Media Marketing: What Matters for

 Brands?, 2015 AMA/ACRA Triennial Conference, Coral Gables, FL. 

 

McClure, C.S. & Seock, Y.K. (2011). The effects of fair trade information in African cultural

 products on consumers’ affective and cognitive response and purchase

 intention (proposal)., EIRASS, San Diego, CA.  

 

McClure, C.S. & Seock, Y.K. (2011). The effects of fair trade information in African cultural

 products on consumers’ affective and cognitive response and purchase

 intention., GSA Interdisciplinary Conference, Athens, GA.   

 

Published 

Kim S., Martinez B., McClure, C.S., Kim, S.H. (2016). E-WOM intentions towards social media

 messages. Atlantic Marketing Journal 5(1), 137 – 154.    

 

McClure, C.S. (2015). Macy’s. In Clothing and Fashion: American Fashion from Head to Toe

 (Vol. 2). ABC-CLIO 

 

McClure, C.S. (2015). The Internet and Fashion. In Clothing and Fashion: American

 Fashion from Head to Toe (Vol. 3). ABC-CLIO 

 

 

 

 


